Rejects Revenge Theatre Company

‘Here be Monsters…’
Suggested Marketing Targets

Suitable for all ages but specifically ages 11+ (due to complex plot)

Good family show for kids, mums, dads and grandparents. The traditional Rejects’ audience ranges from students, youth groups, and families right up to older adults and the retired. People from all walks of life have returned again and again for an entertaining evening out. The show lasts for an hour and fifteen minutes with no interval so audiences can be encouraged to come for drinks or a meal before or stay afterwards. In short, they can have a good laugh and still get a few orders in at the bar/restaurant.

Local Schools, Colleges and Universities

Drama / Theatre / English students. Students with an interest in physical theatre, devising, new writing and comedy. The company can run workshops at schools or at the venue. Venue or schools should contact Adrian Watts, General Manager, on 0151 708 8480 to discuss costs and availability. Two weeks notice should preferably be given. Further details included in marketing pack.
Existing Rejects Revenge Audiences

Audiences that have previously seen and/or shown an interest in the work of the company especially past comedies such as Peasouper, Dusty Fruit and The Steppe Brothers.

Existing Database

Regular theatre goers with attendance at: Peepolykus, Trestle, Knee High, Frantic Assembly, Kaos, Lip Service, Foursight, Oddsocks.

Audiences with a specific interest in comedy and comic theatre.

Audiences interested in new writing

This is the company’s twelfth original new comedy written by original Reject Tim Hibberd. Previous successes include two Fringe First Winning shows (for innovative new work) and sell-out international tours to Pakistan, Turkey, Israel, Albania and International Comedy Festivals in Singapore, Spain, Greece, Hungary and Belgium.
